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1. National Visitor Survey (NVS) Definitions

Domestic day trip visitors: Those who travel for a round trip distance of at least 50 kilometres, are away from home for at least 4 hours, and who do not spend a night away from home as part of their travel. Same day travel as part of overnight travel is excluded.
Domestic overnight visitors: People aged 15 years and over who undertake an overnight trip of one night or more and at least 40 kilometres away from home are referred to as overnight visitors. Only those trips where the respondent is away from home for less than 12 months are in scope of the NVS.
Domestic travel: Domestic travel is travel by Australians in Australia (including to Australian external territories such as Christmas Island). 

Domestic visitor nights: Visitor nights refer to the number of nights spent away from home in association with individual visits.
Interstate tourism: A person is an interstate visitor when they visit a state or territory other than that in which they reside. An interstate visitor night is any night spent in a state or territory other than that in which the visitor resides.
Intrastate tourism: A person is an intrastate visitor when they visit a location in the State or Territory in which they reside. An intrastate visitor night is any night spent in the same State or Territory as that in which the traveller resides.

2. International Visitor Survey (IVS) Definitions

International visitor: A person is defined as an international visitor to Australia if they are currently a resident overseas, have been in Australia for less than one year and are aged 15 years or over.

International nights: International visitor nights refer to the number of nights spent away from home, in association with individual visits by an international visitor.

3. IVS and NVS Definitions

Business visitors: Visitors who nominate business as their primary reason for travelling or visiting a particular location. Business travel comprises business, work travel for transport crews, attendance at conferences, conventions, exhibitions and trade fairs, and training and research related to employment.

Expenditure: Expenditure amounts reported by survey respondents include expenditure by, and on behalf of, travellers during a trip, airfares and other transport costs such as bus and train fares, amounts spent on trip-related items before and after the trip. 
Holiday/leisure visitors: Visitors whose primary reason for travelling is having a holiday. Holiday/leisure travel in the NVS comprises holidays, travel for leisure, relaxation and just "getting away", entertainment, sport (both participation and as a spectator) and shopping. The IVS includes additional categories for accompanying a business traveller and 'working holiday'.
Purpose of visit: Purpose of visit is the main purpose, or the major reason for visiting a particular location. The major categories of purpose of visit in the NVS and IVS are: Holiday/leisure (leisure for domestic day trips); Visiting friends and/or relatives (VFR); Business; Education (IVS only) and Other. The 'other' category includes travel for educational purposes (NVS only), personal appointments, health reasons, and employment/leisure purposes (for example, working holidays) (NVS only). 
Tourism regions: Tourism regions are formed by the aggregation of Statistical Local Areas (SLAs). Tourism Research Australia (TRA) and the Australian Bureau of Statistics have adopted a coordinated approach to the use of tourism regions to enable comparability of regional data from different tourism surveys. 

Visiting friends and/or relatives (VFR): Visitors who nominate visiting friends and/or relatives as their primary reason for travelling. Visits to friends and relatives may also include travel to attend the wedding of a friend or relative or travel to attend a funeral. 
4. Travel Segments

Aboriginal Tourism: 'Experience aboriginal art or craft and cultural displays', 'Visit an aboriginal site or community' or 'Attend aboriginal performance'
Adventure Tourism: ‘Bushwalking /rainforest walks’, ‘Go fishing’, ‘Scuba diving’, ‘Snorkeling’, ‘Surfing’, ‘Sailing, windsurfing, kayaking etc.’ or ‘Other outdoor activities’  
Bed & Breakfast Tourism: Stayed at least one night in a ‘Guest House or B&B’ 
Backpacker Tourism: International visitor who has stayed at least one night in hostel or backpacker accommodation
Caravan Tourism: Stayed at least one night in a ‘Caravan Park or commercial camping ground’ or ‘Caravan or camping near road or on private property’
Cultural Tourism: ‘Attend theatre, concerts of other performing arts’, ‘Visit museums or art galleries’, ‘Visit art or craft workshops or studios’, ‘Attend festivals, fairs or cultural events’, ‘Experience aboriginal art or craft and cultural displays’ ‘Visit an aboriginal site or community’ or‘Visit history, heritage buildings sites or monuments.’
Events Tourism: ‘Attend festivals or fairs or cultural events’ or ‘Attend an organised sporting event.’
Fishing Tourism: ‘Go Fishing’
Food & Wine Tourism: ‘Visit wineries' or 'Eat out at restaurants'
Golf Tourism: ‘Play Golf’’

Nature Based Tourism: ‘Go to the beach’, ‘Bushwalking or rainforest walks’, ‘Visit national parks or state parks’, ‘Go fishing’, ‘Other outdoor activities’, ‘Visit botanical or other public gardens’, ‘Water activities or sports’, ‘Surfing’, ‘Go whale or dolphin watching’, ‘Visit the reef’, ‘Snorkelling’, ‘Picnics & BBQs’ or ‘Scuba diving’.
Shopping Tourism: ‘Go shopping (pleasure)’ or ‘Going to markets (street, weekend or art craft)’
5. Common Research Acronyms
OAD – Overseas Arrivals and Departures
STA – Survey of Tourist Accommodation
IVS- International Visitor Survey 
NVS - National Visitor Survey  

ABS – Australian Bureau of Statistics
TRA – Tourism Research Australia
VFR – Visiting friends and relatives
SLA – Statistical Local Area

HTS – Holiday Tracking Survey

RAPS – Regional Awareness and Perceptions Survey

